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Dyson Chitosan

Travel Mini

Creative direction, design + 3D
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light conditioning

Créme coiffante

Although I'd like to say | modelled everything Relds s onclle
you see here, the plane model was sourced 30459
elsewhere due to timings. However, everything 101FL. OZ.
else was modelled, textured, animated, rendered
and composited by me (the result of which

can be seen here)—the CG house that did our
product shot renders even used the files that I'd
created to create their own final artwork.


https://www.instagram.com/p/DLVAuMTiFeH/
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Each of these assets was created with singular messaging in mind: the first to do with travel, the second
being humidity, and the third representing the formula’s ability to hold a hair style all day.

The original palette was a lot more vibrant than this, but if you've ever dealt with the ten-thousand layers of
sign-off within a huge international company, you'll know why | could accept that small change.
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For the key visual, | tried to find a way for the product to stand out
while still showing off portable it was. | ended up with the idea

for a travel bag where the only full-colour element was the
Chitosan mini.

My favourite part about this image? It was shot for real. Of course,
there's always some heavy retouching involved, but | handed our
amazing prop master a selection of empty travel bottles and items
purchased from Boots and he got to work spraying them to match
the colorama and positioning them carefully with small acrylic
cubes which were removed in post.
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One of our in-house photographers and another of our videographers worked
together under my lead to capture a lovely selection of playfully-posed flat-lays,
and each asset also had a short video asset to accompany it should a market
want to use that instead.

Overall, this is one of the projects I'm most proud of by far:
a true showcase of what ambition and a couple of
very talented colleagues can help you to achieve.




Sorted

Creative direction, branding + design

| joined Sorted at an exciting time, on the
verge of the expansion of their product
offering to new markets. To accompany this,
they were looking to rebrand themselves
away from a strikingly-neon pink and an
outdated logomark, to something

more fitting of a SaaS company.

Work was already underway with an external
agency, but | wasn't convinced the visuals
were hitting the mark. Even though the
project was nearing to a close, | put forward
a proposal to my team that we bring the work
in-house and develop the brand ourselves.
They agreed, though | was left with a

very short time—two days—in which to
conceptualise my thoughts and to come up
with a pitch of my own.

Sorted



With motivation more frantic than I've
probably had in my entire career so far,

| rushed to collating competitor branding
and what | believed to be best-in-class
industry visuals, selecting typefaces, and
building moodboards of inspiring work.

A beautifully simple-yet-quirky geometric
typeface, Rund, from the foundry Letters
From Sweden, won my heart. It was bold
and professional enough to represent

a thriving tech brand, but had enough
character in its terminals to give the
brand a subtle playfulness.

Confident
delivery




Inspired by Rund’s letterforms (and, as many
colleagues have since pointed out, Netflix’s

Squid Game), | set up a series of shapes that would
give the brand some easy-to-use distinction.

These simpler shapes would add some visual
backdrop to the brand, with some slightly less basic
ones representing three key product offerings.

The idea was for the shapes to connect together

to represent the cohesion between the different
product combinations, and suitably worked to form
the logomark as well.



After 48 hours of artboards galore (a mess that | won't be showing off here),
| spent the remaining few days of the week pitching to my team, then to the
senior leadership, and finally to the CEO.

Thankfully, they loved it.
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Weight: ExtraBold

Web hierarchy size! < Use delivery to
| create winning
While this is by no means a comprehensive set

of type rules for the website, this does serve as ecom merce
a basic overview of type sizing and usage. °
experiences.

”S‘J’?ighf: Sef“iggld Trusted by the world'’s
ize: pX . .
Used for: ha leading retailers and brands.

Weight: SemiBold Delivery experience matters.
Size: 28px

Fallbacks

Weight: ExtraBold Connect your customers with
Size: 22px the best performing carriers.

Used for: ha

Fallback hierarchy should be implemented
as follows:

Fallback 1: 0S System Font*
Fallback 2: Arial Weight: Regular More people are shopping online than ever before.
. Silzas 18px The opportunity is there, but so is the competition.

*e.g. -apple-system, Roboto Used for: P, CTAs



Steps Count

Creative direction + design

Microsoft approached us to pitch for a new
UK programme that would encourage both
visitors and employees of MSN to take some
respite from staring at screens and go outside
for exercise, creative inspiration, and just
general wellbeing.

With just a small team of two (myself and

our Creative Director) assigned to the job,

we got developing concepts for posters,

web takeovers and app notifications that
suggested activities based on current weather
(but also looking ahead, so you wouldn’t be
suggested activities that could get cut short
by a downpour).

Unfortunately, these particular steps didn’t
count for anything—the project was parked.
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Everyday wellbeing,
one step at a time.

Join the fhovement atimsn.co.uk/stepscount _' _:..‘
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Everyday wellbeing,
one step at a time.
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When you work for a customer engagement
agency and a global pandemic restricts your
ability to engage with customers, your job
becomes slightly more challenging.

Whilst waiting for normal service to

resume, Avanti wanted a way to engage
with customers between ticket sales. Our
previous work aimed at parents and children
had been viewed very positively, so we had
another idea; a paper train that could be
printed, cut out and coloured in at home.

Simple.




With a tight deadline, no home printer and a very
small team (me and the senior account manager),
it was certainly a challenge.

| managed to obtain the actual train livery from their
outfitting company and adapt it in lllustrator for my

own purposes, as well as creating a blank template

that children could colour in themselves and add to
with drawings of their family and friends.



While the original idea was a simple A4 print-out, |
also wanted to try my hand at producing some nice
3D visuals that would show the finished product

in all its glory. It was not only a chance to test out
some of my fairly beginner Blender skills, but it also
gave us some nice visuals for use in the email, as
well as allowing us to check that it would actually
work once printed.

The clients were very happy (and apparently,
their children even more so). If you'd like to
make one yourself, you can find it



https://www.avantiwestcoast.co.uk/theimaginationstation

RAC Tesco
Clubcard
Journey

Tesco customers had long been able to put their
Clubcard points towards the value of their RAC
breakdown cover, but changes to the journey
between Tesco and its affiliates meant that

this process had become confusing and time-
consuming, with important information spread
across multiple sites (requiring a lot of jumping
back and forth).

To help reduce the confusion (and therefore the
associated conversion drop-off), | designed and
developed a calculator table (shown next) that

would tell Tesco customers visiting the RAC website

exactly how many vouchers they'd need to cover
the cost of the available cover levels, without
having to log in.
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TESCO C(Clubcard

Use your Clubcard points for a great
deal on RAC Breakdown cover

Home » Tesco Clubcard

New RAC Customers

Join us now

You can check here to see how many vouchers you'll need for your RAC cover,
or if you've already received your Tesco Clubcard voucher code, you can now
complete the process to purchase your RAC membership. Remember you get
3x the value of your Clubcard vouchers.

Get a quote or purchase cover

. 0330 159 8592

can read our Frequently Asked Questions or call 0330 159 8592

Existing RAC Customers

Renew now

Click continue to visit MyRAC to see your current membership details, you'll
need to go through to the wn members area. From there you'll be able
to check how many vouchers you'll need for the cover you'd like or if you
already have your voucher code you can renew your membership.

Get a quote or renew your cover
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How many Clubcard
RAC price vouchers you need

Roadside Rescue £58.99 £20
Roadside & Recovery Rescue £99.99 £33.50
Roadside & Recovery & Onward Rescue £129.99 £43.50

Roadside & At Home Rescue £94.99 £32

. 0330 159 8592

Unlimited Rescue £124.99 EAQ

Premier Rescue £155.98 £52

E 1 0 Clubcard

2 ?
Want to top-up your vouchers’ Roadside Rescue

Get 3x the value of your If you don't have enough Clubcard vouchers, or
' : —_— 5 3 3 o want to use them for something else, you can
Tesco Clubcard vouchers , 3 1 3 ™ use vouchers for part of your cover and top up £15 — £45

the rest with a debit or credit card. Clubcard vouchers RAC discount

Remember, your Clubcard vouchers are still Left to pay by card £13.99
worth 3x as much.

Home > Tesco Clubcard

Tesco Clubcard

With the NEW Tesco Clubeard offer, you get 3x the value of your vouchers to put towards RAC breakdown cover.
If you don't have enough vouchers for the cover you want, you can top up the rest with a dekit or credit card.

Exchanged your Clubcard vouchers?

New customers Existing RAC customers

Join us now Renew your cover
v Join now to get your Breakdown Cover today. Continue and click Breakdown Members to login or
A ; register with MyRAC to see yourrenewal quote.
» L — ) - A &

Get a quote Exchange your Clubcard vouchers Buy your cover

Using the table below, choose the Visit the Clubcard site to exchange Choose if you are a new or existing RAC
number of people you'd like to coverto the correct number of vouchers for 3x customer below, and purchase cover using
find how many vouchers you'll need. discount on the cover that you want. the voucher code in your Tesco email.

Il you biave any yueslivus aboul e RAC Tesuw Clubuend uller, you Gatn iead vur Fieguenly Asked Queslivus v all 0330 159 8592

This new calculator—along with some friendly
- f iconography—saw the completion rate rise from an
easlunia il all-time low of 51.5% to an all-time high of 71.1%.

‘ Existing RAC customer ‘

How many pecople do you want to cover?

-| 2 H 3 or more |

How many Clubcard
RAC price vouchers you need




Breakdown
Purchasing
Journey

The main goal of any purchasing journey is
to allow the customer to get the product they

want as quickly and as painlessly as possible.

With just one UX consultant, one UX
manager and two designers, we got to

work collecting user-testing data, customer
research and insights from the development
team to begin work on a single-page
application that streamlined the breakdown
cover buying journey.

Shown here are a few screens during the
earlier stages of development.

Landing page

Lorem ipsum dolor
Sequi praesentium debitis ex quo

guaerat, pariatur iusto asperiores
delectus commodi.

« TRUSTPII

We're the most trusted
breakdown provider

Complete peace of mind
when you're covered by the RAC.

.l
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Sit amet consectetur
Labore itaque iure quasi animi

reprehenderit eos deleniti blanditiis quia
officiis culpa quas similique.

Excellent

The service received was...

Adipisicing elit suscipit eveniet

Commodi laborum sapiente dolor
voluptatibus nam quidem molestiae
tempora, harum accusantium.

Complete
peace of mind

when you're covered
by the RAC.

Cover you anywhere

All of our membership packages
cover you anywhere in the UK, that
includes at the roadside and at
home.

Doubled night-time patrols

This year we have doubled our night
time patrols, so we can come to
your rescue quickly whatever the
time of day.

4 out of 5 fixed at the
roadside

We fix 4 out of 5 cars by the
roadside, so you can get back on the
road without any stress or hassle.

o TRUST




Add extra people from just £2 I TE—— Single-page application
_ _ . _ 1 person
Cover anyone in your household as drivers or passengers in any vehicle £8 per month

1 person 2 people 3 people 4 people 5 people

Included as +£2 + €4 + €6 + £8 Your address

standard

per month per month per month per month 23 Banner Road, Bristol, Somerset, BS6 5NA

© O O O O

£10 per month

Additional people 2 people ® ‘

National recovery ®
£4 per month

At Home cover
FREE ® ‘

Total cost

£8

Key Replace
®

Save details )

Find out what's included

Terms and conditions

2 people

.. £10 per month Total cost

;.:'-;.-_ : National recovery ] £1 4 . Monthly
L “ per month . d
tll: . . Annually

At Home cover

Cover start date

How do you want to pay?
FREE

Monthly Annually - ' B
Key Replace
£14 per month £133.97 per year " — FREE

Find out what's included

Terms and conditions

Total cost

£1 4 . Monthly
f‘_;s"j Annually




Cereal Box Mascot

ITlustration



https://www.instagram.com/cerealboxmascot/

Signal
Environmental
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The environmental team at Signal wanted

to promote special events and eco-friendly PO P Vg X "-; N T
ways of working internally. ’*:J:;:"’F{? % Ff-?;"ﬂﬁ WA LI AT 5{ A AE )
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An obvious start was to utilise the existing :{'-}"fo-' i3 f?f;;,f, ‘fg' 4 ',‘f‘}_»'ﬁ?é‘r i -
agency logo—three red circles. With Ready to ? "’*@ L TR A b AP
step one out of the way (nothing says reconnect? SN ' ' -
environment like green, eh?), | played = \

around with elements breaking in and out
of the circles to give a nice level of depth
to the visuals.

Coffee without
the bitter taste.

SIGNAL

SIGNAL






But lovely visuals are one thing; how about something
a little more functional? | designed and developed

a prototype for a Chrome extension that would

alter the new tab page and pull in various curated
news articles, as well as broadcast company
announcements and weather forecasts.

Lewis
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COMPANY NEWS

D&AD Festival 2018:
q A massive shot of creative caffeine

What do you get when two talented creatives spend
three full days at the D&AD Festival?

Highlights from REACT Amsterdam 2018

Two of our front-end developers were let loose in the
‘dam during April, and brought back some fascinating
insights into the future of web development with REACT.

A Week of Wellness at Work

How a week of healthy food and exercise helped
increase our sense of wellbeing at work.

Read more on The Looop =

TODAY ————————  — TOMORROW

& 20° ¢ 21°
< 8:54pm = 5:15am

Coffee without
the bitter taste.

Buying Direct Trade as well as Fairtrade
means we support sustainable farmers
and lower our environmental impact.

Sweet.

X Dismiss this announcement




RAC Advance
Badges

ITlustration

RAC’s Advance app allowed
insurance customers to link to
their black box telematics policies
to gain further insights into their
driving habits.

During its development, we
suggested using some of the data
to provide users with badges
when certain distance or driver
score milestones were reached.



Night Rider Pole Position

| got to work illustrating a few different styles of badge,
including some shiny versions for when a milestone was
reached consistently, or a special heritage-based goal was
achieved (for example, after having driven 208.5 miles—the
distance of the first RAC International TT race in 1905).




Sands of Time

3D modelling + compositing

Network for Migration Matters is a wonderful
organisation focused on raising awareness
and understanding of migration issues faced
around the globe. With the set-up of their
new arts programme, NMM Creative Arts,

| was kindly asked if | would like to contribute.

Out of the topics available, | chose to create
a piece that represented desertification—a
consequence of climate change that forces
communities out of their homelands as
increasingly large areas of land become
unusable for farming and habitation. | created
this piece in Blender, with the exception of
the falling sand trail (which was much easier
to compose in Photoshop).

This piece tries to highlight not only the
damage done and its irreversible nature,
but also the need to solve climate change
with incredible urgency.




Wedding illustrations

ITlustration + print design

When two friends of mine got engaged, they asked for a suite
of wedding stationery that would help capture a playful mood,
while still looking professional and elegant.

Oh, and did | mention they’re huge Star Wars fans? \\
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As well as the Chewy scenes, | also created
some smaller illustrations that were used on the
invitations to accompany the information about
accommodation, meal options and the like.

These were developed and printed before the
Star Wars angle was discussed, however, but
seeing as a TIE fighter couldn’t possibly make for
a comfy Uber, this probably wasn’t a bad thing.




Miscellaneous

The following pages are a collection of
various bits done for various projects. GH M E )
Here are some logos to take a look at, CH H N G ER

and then we’ll move onto some illustrations.

Afandale




RAC X EE
Wi-Fi Offer




BUPA Sugar
Monsters




RAC Heritage
Timeline
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Austin A35 Van Ford Transit Mark |l VW Transporter 75



Sorted
Neuroscience Report







Photograp

Finally, when I'm not sat in front of a
screen, one of my favourite hobbies
is taking pictures. Here’s a small
selection of the types of things

| like to shoot.
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